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+337
K users

+78%

+10pp

All sites News sites

Source: Gemius, A18-49

1
3
 M

a
r -1

3
M

a
y
 2

0
2
0
 v

s
 th

e
 s

a
m

e
 p

e
rio

d
 2

0
1
9

R
e
a
c
h

L
o
c
k
d
o
w

n

P
e
a
k
 o

f th
e
 c

ris
is

+223
K users

-16%

+6pp

+217
K users

+35%

+6pp

All sites News sites
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D T  H O U R S  S U S TA I N E D  D O U B L E  D I G I T S  I N C R E A S E  S I N C E  

T H E  L O C K D O W N  H A S  E N D E D .  P T  A U D I E N C E  I S  G R A D U A L LY 

R E A C H I N G  I T S  U S U A L L E V E L S  
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Source: GARB, A18-49
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+0:25 
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PUT evolution during the crisis
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State of emergency

S E C O N D  C O N S E C U T I V E  W E E K  O F  D E C L I N E  I N  T E R M S  O F  L I V E  

A U D I E N C E .  T I M E S F H I T E D  A U D I E N C E  D E C R E A S E D  A S  W E L L

*GARB started measure TSA as of 1st May 3
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On channel basis however both 

Nova and bTV decreased PT 

viewership by 1pp.

Top 5 channels remained the 

same with BNT1 being the 3rd 

most popular channel followed by 

the movie-based niche channels 

Kino Nova and bTV Cinema.

FOX replaced Cartoon Network 

within top 10.
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NEXTNova’s PT news sustained 

higher rating than bTV’s. 

FOX replaced Cartoon 

Network in terms of rating as 

well.



S E A S O N  7  O F  

T H E  V O I C E  

E N D E D  L A S T  

W E E K W I T H  1 2 P P 

R AT I N G

The last season of the show 

registered the 2nd least seasonal 

rating since it has been on air. 

Neither of the seasons could reach 

the figures of the show debut.
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B T V  WA S  O N  TO P O F  T H E  R A N K I N G  L A S T  W E E K  B U T  N O VA 

D O M I N AT E D  O V E R A L L

7

Channel Title Type Time start Rating % Shr %

1 BTV The Voice of Bulgaria Reality 20:00 12,0 37,9

2 NOVA TV Fish on the cake Culinary program 20:00 9,2 28,8

3 BTV Evermore Series 20:00 8,9 27,8

4 NOVA TV Hummingbird Movies 20:00 8,4 26,5

5 NOVA TV News block News 19:00 8,3 32,7

6 BTV Taxi 2 Movies 22:00 8,2 29,8

7 BTV News block News 19:00 7,6 29,9

8 NOVA TV News block News 22:00 7,4 23,7

9 NOVA TV Magnum P.I. Series 21:00 7,3 22,5

10 NOVA TV National treasure: Book of secrets Movies 20:00 7,0 25,1

11 NOVA TV The Avengers: Age of Ultron Movies 22:00 6,4 25,9

12 NOVA TV FBI Series 22:30 6,0 22,6

13 BTV Fi Series 21:00 5,6 17,4

14 NOVA TV Family Feud TV games 18:00 5,2 26,4

15 NOVA TV Criminal Minds Series 23:30 5,2 26,7

16 BTV 120 Minutes Publicism 17:00 5,1 21,9

17 NOVA TV Sunday at NOVA Publicism 16:00 5,1 22,4

18 NOVA TV Hidalgo Movies 22:30 5,0 25,9

19 NOVA TV Nichia zemia Publicism 18:00 4,7 22,7

16 BTV Karbovski: Second plan Publicism 18:00 4,7 22,6



THANK YOU!

For more details, please contact us at:

svetlana.tacheva@publicis.bg
damyan.kolarov@publicis.bg 


